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2. Data Hasil Kuesioner 
3. Karakteristik Responden 
4. Output PRELIS 2.70 
5. Output LISREL 8.70 



















 Hypermart merupakan salah satu tempat dimana konsumen 
memenuhi kebutuhannya dengan melakukan pembelian terencana maupun 
pembelian tak terencana / impulsif. Salah satu cara yang dapat digunakan 
untuk meningkatkan total penjualan hypermart adalah melalui pembelian 
impulsif (impulse buying). Pembelian impulsif dapat disebabkan oleh 
berbagai macam faktor salah satunya adalah faktor situasional yang terdiri 
dari personal factors dan in-store factors. Perlu diperhatikan mengingat 
bahwa sebagian besar faktor situasional dapat dikendalikan dan dirubah 
oleh peritel berarti hasil penelitian dapat memberikan manfaat dan solusi 
bagi Hypermart. 
 Penelitian ini bertujuan untuk mengetahui pengaruh personal factors 
dan in-store factors terhadap urge to buy impulsively dan impulse buying 
behaviour di Hypermart. Penelitian ini merupakan penelitian kausal. Teknik 
pengambilan sampel menggunakan non probability sampling dengan cara 
sampling purposive. Sampel yang digunakan sebanyak 170 responden. Data 
dikumpulkan dengan menyebarkan kuesioner kepada responden yang 
pernah berbelanja di Hypermart. Hasil penelitian menunjukkan bahwa 
personal factors dan in-store factors berpengaruh positif terhadap urge to 
buy impulsively dan impulse buying behaviour, dan urge to buy impulsively 
berpengaruh positif terhadap impulse buying behaviour. 
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 Hypermart is a place where consumers can fulfill their needs through 
planned buying as well as unplanned buying / impulse buying. Some other 
way that can be used to increase total sales of hypermarket is through 
impulse buying. Impulse buying can be caused by various factors one of 
which is a situational factor consisting of personal factors and in-store 
factors. Importanly, considering that most of situational factors could be 
controlled and/or changed by retailer means that the result of this research 
can provide benefits and solutions for Hypermart. 
 This Study aims to investigate the influence of personal factors and 
in-store factors toward the urge to buy impulsively and impulse buying 
behavior at Hypermart. this study is casual research. The sampling 
technique using a non probability sampling with purposive sampling 
method. The sample usead as many as 170 respondent. Data were collected 
by distributing questionnaires to respondent who ever shopped at 
Hypermart. The result showed that personal factors and in-store factors has 
a positive effect on urge to buy impulsively and impulse buying behavior, 
and the urge to buy impulsively has a positive effect on impulse buying 
behavior. 
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